
Free Kindle 
Basics Of Social Research:

Qualitative And Quantitative
Approaches (3rd Edition)

 ebooks Download

http://overanswer.com/en-us/read-book/ln1An/basics-of-social-research-qualitative-and-quantitative-approaches-3rd-edition.pdf?r=Ljq7giKOh2zevLfBJSRrsyPM%2FU86hulz86UoH5VBpMw%3D
http://overanswer.com/en-us/read-book/ln1An/basics-of-social-research-qualitative-and-quantitative-approaches-3rd-edition.pdf?r=rf4d%2BLy8yA0vPnXTmGw9UGo%2BW%2FfEWA4P4UaJLSIlSK8%3D


Preparing students to do research and understand what research can do.     Â     Basics of Social

Research helps students understand what research can and cannot do, become better consumers

of research, and learn why properly conducted research is important. Â  This textÂ teaches students

to be better consumers of research results and understand how the research enterprise works,

preparing them to conduct small research projects. Upon completing this text, students will gain an

awareness of the capabilities and restrictions of research, and learn why properly conducted

research is important. Using clear, accessible language and examples from real research, this

textÂ discusses both qualitative and quantitative approaches to social research, emphasizing the

benefits of combining various approaches. Â    Learning Goals   Upon completing this book, readers

should be able to:   Recognize that social research is simultaneously a very important enterprise

and one that is not beyond you â€” you can understand it  Become better consumers and

understand what research can and cannot do  Learn how to properly conducted research   Acquire

a foundation for further learning about doing research and understand that this activity requires

dedication, creativity, and mature judgmentÂ     Note: MySearchLab does not come automatically

packaged with this text. To purchase MySearchLab, please visit:  www.mysearchlab.com  or you

can purchase a ValuePack of the text + MySearchLab with Pearson eText (at no additional cost).

ValuePack ISBN-10:Â 0205863671/ ValuePack ISBN-13: 9780205863679

Paperback: 432 pages

Publisher: Pearson; 3 edition (August 5, 2011)

Language: English

ISBN-10: 0205762611

ISBN-13: 978-0205762613

Product Dimensions:  7 x 0.9 x 9.1 inches

Shipping Weight: 1.2 pounds (View shipping rates and policies)

Average Customer Review:  4.0 out of 5 starsÂ Â See all reviewsÂ (16 customer reviews)

Best Sellers Rank: #106,251 in Books (See Top 100 in Books)   #77 inÂ Books > Politics & Social

Sciences > Social Sciences > Methodology   #194 inÂ Books > Politics & Social Sciences > Social

Sciences > Research   #653 inÂ Books > Textbooks > Social Sciences > Sociology

I am not a fan of this book so far. Granted I have not read it cover to cover yet. But I have had to



read quite a few chapters throughout the book (and still have more). The first thing I noticed was

that it is very amateurish. Yes, I understand it is the BASICS of social research, but it is entirely too

basic. The author spends too much time defining terms that I learned in 3rd grade and had drilled

into my head ever since. I (and I wold expect other college and graduate students) do not need to

have "hypothesis" and "theory" defined for me once again with long explanations as to what these

terms mean. Maybe I am not the best person to review it. I am on my second masters degree (this

is for my graduate level research methods class) and I have had two research methods classes

already (one in undergrad and one in my last grad program). Despite that, I think that it would be

amateurish and not much help for any college or graduate student, but especially graduate

students. Maybe if someone was in a lower level research methods class it would be of help. If I

later decide I am wrong, and find something helpful in here, I will update this review.

I needed Basics of Social Research for my Sociology class. The book has a lot of useful information

in it. I am learning how to write Social research papers using the Scientific Method. I would

recommend this text book to anyone who does a lot of Social Research.

I would rather gouge my eyes out than read another page of this book. His writing style is so

convoluted, I feel like you could learn more by reading a summary of each chapter. Many of his

definitions for terms are just the terms itself. Many of his examples (there is an example in almost

every paragraph as well as large example boxes on a majority of pages) are long winded and

detract from the flow of the terminology and concepts presented. For every one important idea he

presents, there are 9 ideas of benign minutiae. If you're in a class where the teacher is using this

book. Drop the class or pick a different teacher because if they find this useful in the teaching of

sociology, their teaching skills are questionable in my opinion.

This book was required for a college course and I thought that all the info in it pertained to the

lessons. I can also help with other Sociology classes when doing research and writing papers. Also,

it was a great price!

I'm taking classes online and I needed to find cheap books and this was the perfect way to go. The

book was in great condition considering that I bought it used. I will buy more books from them.

This is one of the easiest textbooks I have ever read or bought. With a subject like research



methods, I expected boring. It is worth the money spent.

Excellent for subject matter, although quite pithy. Does a nice job of explaining hard-to-grasp

theories.

Provides a good basic overview of social research, with particular attention to qualitative measures.
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